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91%

believe improving
corporate culture
will increase the

firm’s value

78%

believe corporate
cultureis in the top
5 value drivers

BizPortals 365

Importance of
Corporate Culture

34%

believe poor culture
will increase

chances of illegal or

unethical behavior

55%

believe effective

culture will reduce
the possibilities of
project delays
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Research study conducted by Graham, Harvey,
Popadak, and Rajgopal (2015) in North America.
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: believe that developing the feel their organization

right workplace model is is very ready to
important or very important to address this trend

their organization’s success
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STATS ON ORGANIZATIONAL VALUES
AND WORKPLACE CULTURE

\i‘ 89% 67“’/c>3
Highly engaged employees Workers believe company
report a positive workplace culture is more
culture. important than strategy.

rillion 3 Lost productivity due to
$8.8 T disengaged employees

globally
&94%, 55°/o<1
Managers agree that a Businesses claim their
positive workplace culture organization is
creates resilient teams. highly transparent.

managementgu ru.net



§223 billion
dollars

Is the cost of turnover due to
workplace culture
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Source: SHRM
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Top Five Moments When Culturally Connected
Employees Experienced Culture Strongly

Observing Senior
Leaders Talking
About Organizational
Purpose

Peer
Recognition

Moments
That

Celebrating Matter

Successful Work
QOutcomes

Performance
Reviews

Manager Support
on a Difficult
Experience

2% Source: Gartner
:.’.'." © 2024 Gartner, Inc. and/or its affiliates. All rights reserved. 2399829

Gartner
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Only 22% of executives
22 say they understand
their organisation’s

culture.
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